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Serhii Kolodinskyi, Oleksii Hutsaliuk, Serhii Kramskyi. «<Management of inter-firm cooperative
relations for the exchange of innovations by enterprises of Ukraine». The article deals with issues of
development and introduction of innovative developments by Ukrainian enterprises. The categories
"innovation" and "innovation process" are defined, the categorical features of economic indicators are
indicated. The content of interfirm cooperative relations between enterprises regarding the transfer of
innovative products is given. Definitions of the most significant and promising innovative products in the
practical activity of manufacturing enterprises are given, which primarily include intellectual property objects,
namely inventions, patents, know-how, trademarks and industrial designs. Along with material products,
scientific and technical services are becoming especially widespread. The role of the latter is growing together
with the transfer of technologies, which are practically tied to services of this kind, such as engineering,
outsourcing, consulting and a complex of services before and after the sale of innovative products. The
management of inter-company cooperative relations includes a number of such types of intellectual relations
between specialists and manufacturers as scientific conferences, exhibitions, fairs, forums, personal professional
contacts for the purpose of transferring knowledge, experience and joint developments in various research and
design works . Such close cooperation of scientists and practitioners allows to produce high-tech products of
various levels of complexity and to use a special technology transfer mechanism, which is the conclusion of
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license agreements. Licenses allow, on mutually beneficial terms, to use the achievements of scientific and
technical progress and to attract a large number of interested parties both in the field of science and in the fields
related to the application of scientific and technical developments in production into inter-company
cooperative relations.

Keywords: inter-company cooperative relations, innovation, innovation process, types of innovative
products, knowledge-intensive goods, technology transfer, patent, license, know-how, license,
engineering, outsourcing, consulting.

Cepeiti Konoouncekuti, Onekciti Tyyaniok, Cepeiti Kpamcokuti. «<MeHeOxxmeHm mixpipmoesux
KoonepauyiliHux 38’A3Kie 3 06MiHy iHHO8ayiAmMU hionpuemcmeamu YKpaiHu». Y cnammi po3enadaromecs
NUMAHHA pPO38UMKY | 3anposaoXeHHs I[HHOBAUIlIHUX pPO3PO6OK YKPAIHCbKUMU niOnpuemMcmeaamu.
[ponoHyemobca 8usHa4YeHHA Kamezopil «iHHO8aii» ma «iHHO8ayitiHUU Npoyec», BKA3yIOMbCA KAMe20opiasbHi
0Cc06/1UB0CMI eKOHOMIYHUX NOKA3HUKI8. Hasooumbca 3micm Mmixgipmosux KoonepauiliHux 38°a3Ki8  Mix
nidnpuemMcmeamu cmocosHO mpaHcgepy iHHosayiliHux npodykmis. Hadalomeca 8usHa4deHHsa Haubinew
8020MUX MA nepcnekmMusHUX [HHO8AUiliHUX npodykmie 8 NpakmuuyHiti OifsbHOCMI 8UPOOHUYUX
nionpuemcma, 0o AKUX 8iOHOCAMb 8 hepuly Yepay, 06’ekmu iHmMeneKkmyasabHOI 871aCHOCMI, d came 8UHAXOOU,
nameHmu, HOy-xay, moeapHi 3HAKu ma npomuciosi 3pasku. Ocobauso po3nosclo0xeHUMU NoOpAad 3
mamepianeHUMU NpoOyKmMamu cmarome i HQyKo80-mexHiyHi nocsiyau. Pole ocmaxHix 3pocmae pasom i3
mpaHcgepom mexHosnoeil, AKi NPAKMUYHO NPUB'A3aHI 00 NOC/Ty2 MAKo20 poody AK IHXUHIPUHZ, aymcopciHe,
KOHCAIMUH2 ma KoMnJiekc hocstye 00 NpOOdXHO20 ma Nicsia NPoOaXHO20 06C/1y208yY8AHHA IHHOBAYIUHUX
npooykmis. MeHedxmeHM MixgpipMmosux KoonepayiliHux 38'A3Ki8 B8KMOYAE | Yiny HU3KY makux eudis
iHMenekmyanbHUX 8iIOHOCUH MiX (haxisyamu ma 8upobHUKAMU AK HAYKOBi KOHepeHUii, BUCMasKu, ApMapku,
opymu, ocobucmi npogpeciliHi KOHMakmu 3 Memoio nepedadi 3HaHb, 00C8I0y MaA CnilbHUX Po3pPobOK 8
PI3HOMAHIMHUX HAykogo-00C/iOHUX ma 00CAOHO-KOHCMpPYKmMopcbKux pobomax. Taka micHa cnignpays
Haykosyie ma npakmukie 00380J15€ 8upobamMuU 8UCOKOMEXHOI02i4YHY NPOOYKUto Pi3HO20 piBHA CKINAOHOCMI
ma sukopucmosysamu 0cobs1uguli MeXaHiam mpaHchepmy mexHoso02ili AKUM € yK/1a0eHHA NiyeH3iliIHUX y200.
JliueH3ii 003607110 HA B3AEMOBURIOHUX YMOBAX BUKOPUCMOBYB8AMU OOCA2HEHHA HAayKoB80O-mMexHi4HO20
npozpecy i 3a71y4amu 8 mMix ipmosi koonepauiliHi 368’a3KuU 8e/1UKY KiJlbKicmb 3ayikagaeHux cmopiH AK y cgepi
HayKu, mak i y chepax nos’a3aHux i3 3acmocy8aHHAM HaYKOBO-mMexHIYHUX po3pob6OoK y 8UpOOHUYMEI.

Knioyoei cnoea: mixdipmoBi koonepauiliHi 3B'A3KM, iHHOBaLii, iHHOBaUiMHWIA npouec, BUAK
iHHOBAUINHWX NPOAYKTIB, HAYKOMICTKi ToBapw, TpaHcdepT TEXHONOFIN, NaTeHT, NiLeH3ia, Hoy-xay, nilueH3is,
iHKVHIPWHF, ayTCOPCIHT, KOHCANTUHT.

Cepezeli Konoounckut, Anekceti l'yyaniok, Cepezeti Kpamckol. «MeHe0XMeHmM mMeXX(hpupMeHHbIX
KoonepayuoHHbIX ceésa3eli no o6meHy UHHoeayuamu npeonpusmusamu YKpauHel». B cmamese
paccmampusaomca 8onpocbl paseumus U 8HeopeHUs UHHOBAUUOHHBIX pa3pabomoK HA YKPAUHCKUX
npednpusmusx. [lpednazaemca onpedeneHue kamezopuli «UHHOBAUUU» U «UHHOBAUUOHHbLIU Npoueccs,
yKasbleaemcsa kamezopuadsibHble 0CO6eHHOCMU 3KOHOMuUYecKux nokazamenedl. [Ipugooumca cooepxaHue
MeXUPMEHHbIX KOONEpAayUOHHbIX ceA3eli Mex0y npednpuamuamu omHocumesieHo mpacgepma
UHHOBAYUOHHbIX NpodyKkmos. [laromca onpedeneHusa Haubosee 8axHbIX U NepcnekmueHbiX UHHOBAUUOHHbIX
npodykmos 8 npakmudyeckol 0esmesibHOCMu Npou38o0cmeeHHbIX npednpuamud, K KOmopbelM OMHOCAMCA
8 nepsyto o4epedsb, 06veKMbl UHMesIIeKMyanbHOU cob6CmM8eHHOCMU, a UMEHHO, OMKPbIMUS, NAMeHMbl, HOy-
Xay, mosdpHble 3HAKU U npomelwsieHHsle 06pasuybl. OCOO6eHHO pacnpocmMpaHeHHbIMU Hapady ¢
MamepuanbHeIMU nNPoOyKmMamu cmarm U HAy4yHO-mexHudeckue ycayau. Posb nociedHuUx gospacmaem
amecme ¢ mpaHcgepmom mexHos102ul, Komopsie NPAKMUYeCcKU NPUBA3AHbI K yCay2dM MAako2o pood Kak
UHXUHUPUHZ, aymCOpPCUH2, KOHCA/IMUH2 U KOMNJeKC yciye 00npoO0axHo20 U NocienpoddHo20
00C/YyKUBAHUA UHHOBAUUOHHbLIX npodykmos. MeHeOxmeHm mexgupmeHHbIX KOONepayuoHHbIX cessel
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8KJ/II0YAem U yesiyro CyMMy makux 8u008 UHmMesieKmyasibHblx 83auMoomHoweHuli Mexady cneyuaaucmamu
U npou3gooumenaMU KAK HAy4YHble KOHbepeHUUU, 8bICMABKU, APMAPKU, (HOpyMsl, JIUYHbIE
NpogeccuoHanbHble KOHMAkmel, C Uyesblo hepedadyu 3HAHUU, OnNbIMA U COBMeCMHbIX pa3pabomok 8
PpAa3HOO6PA3HbIX HAY4YHO-UCC1e008aMesbCKUX U ONbIMHO-KOHCMPYKMOpPCKUX pabomax. Takas mecHas
paboma HayyHeix uccinedosameseli U NPAKMUKO8 NO380JiAem U320mo8/iAimb 8bICOKOMEXHOI02UYHYIO
NPOOyKYUIO pa3HO20 yPOBHA CJIOXKHOCMU U UCNO/Ib308aMb 0COBEHHbIU MeXaHu3m mpaHcgepma mexHosno2uli
KAaKum £8718emca 3aK/loyeHue JUYeH3UOHHbIX coanaweHul. JTuyeH3uu no3eosiaom HA 83aUMOBbI200HbIX
YC/108UAX UCNOT6308dMb OOCMUXEHUA HAy4YHO-MexXHU4YecKkoz20 npozpecca U 8ma2usame 8 MexgpupmeHHble
KoonepayuoHHsble c8A3u 60/1bloe KOJTU4ecmao 3auHMepeco8aHHbIX CMOPOH — cmelikxo10epos, KakK 8 chepe
HAayKu, mak u 8 cghepax ceAa3aHHbIX C NpUMeHeHUeM Hay4YHO-mexHUYeCcKux pa3pabomok 8 npousgodcmae.

Knroyeswie cnosa: MQ)K(I)I/IpMEHHbIe KoonepaunoHHble CBA3KU, WHHOBaUWW, VHHOBALMOHHbIN
npouecc, suabl MHHOBAUMOHHDbIX MNPOAYKTOB, HayKOEMKWE TOBApPbI, Tpchd)epT TEXHOJIOTUW, MaTeHT,

IMUEH3NN, NHXKNHUPWHT, ayTCOPCUHT, KOHCaNTUHT

Introduction. Relevance of research. In
the conditions of the transformation of the
economy of Ukraine, innovative activity
acquires an important importance. It is thanks
to the introduction of new forms and
methods of innovative activity that the rise
and growth of industrial production becomes
possible. Due to the expansion of the
innovative market, enterprises increase their
productivity, attract new reserves to the field
of production and achieve high productivity
indicators.

Innovative activity is a process that covers
a wide range of activities of subjects of market
relations, which include scientific and
technical, production, marketing,
entrepreneurial and  social  activities.
Ultimately, they are focused on meeting
specific social needs and lead to an increase in
the standard of living of society.

Innovation and investment
transformations have become a defining
feature in the economy of Ukraine, which
consists of a significant number of
independent economic entities that appear
as economic complexes. Manufacturing
enterprises and their complexes become
structural elements of the national economy
and they reflect the processes of market
development in the most concentrated form,
taking into account the modern trends of
scientific and technical progress and the
further growth of the innovation process.

Analysis of recent research and
publications. A significant contribution to
economic theory on the problems of
innovative development of enterprises,
management of innovation processes and
strategic management of innovations at the
level of enterprises was made by well-known
Ukrainian scientists, such as: Antonyuk L. [4],
Amosha O., Bazhal Y. [6], Blank I., Beltyukov E.,
Burkynskyi B., Voynarenko V. [3], Galushkina
T., Geets V. [11], Galchynskyi A. [10],
Dubnytskyi V., Zablodska I., Zakharchenko V.I.,
Kovalenko M., Pashkevich M., Peresada A.,
Pochtovyuk A., Poruchnyk A., Rodchenko V.,
Savchuk V. Semenov V. Stepanov V.,
Shelepnytskyi P., Shcherbak V., Yakovets Yu.
[8-11] and other famous scientists.

Famous foreign scientists made a
significant contribution to the formation and
development of theoretical and
methodological provisions regarding the
innovative and investment development of
enterprises: Bracchi D., Weber A., Granberg A.,
Zhan K., Siebert H., Kristaller V., Laundhardt V.,
Lakhtin G., Loes A., Maiminas E., Mindeli L.,
Movsesyan A., Mollers F., Norton D., Ognivtsev
S., Oparin V., Porter M., Predel A., Pchelintsev
V., Fedosov V., Savona P., Soros D., Tunen J,,
Fonstein N., Hosaka N., Hoffman L. [2,5,7] and
many other scientists.

Highlighting unresolved parts of the
general problem. In the world economic
literature, "innovation" is interpreted as the
transformation of potential scientific and
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technical progress into real, embodied in new
products and technologies. The issue of
innovations in our country has been
developed for many years within the
framework of economic studies of scientific
and technological progress. The term
"innovation" began to be actively used in the
transitional economy of Ukraine both
independently and to denote a number of
related concepts: ‘"innovative activity",
"innovative process", "innovative solution",
etc. However, in order to clarify the concept of
"innovation", it is necessary to consider their
essence and establish inter-firm cooperative
relations between enterprises in the matter of
delivery of innovative goods.

Presentation of the main research
material. There are many definitions of
innovation in the economic literature. For
example, technical, economic, organizational,
managerial, and other innovations are
distinguished by content or internal structure.
Such characteristics as the scale of
innovations  (global and local) are
distinguished; parameters of the life cycle
(selection and analysis of all stages and
substages), as well as regularities of the
implementation process.

According to the standards and
recommendations of international
organizations in the field of science statistics,
an innovation is the final result of innovative
activity, embodied in the form of a new or
improved product introduced on the market,
a new or improved technological process
used in practical activities, or in a new
approach to social services [1].

Thus, innovation is a consequence of
innovative activity. The analysis of various
definitions leads to the conclusion that the
specific content of innovation consists of
changes, and the main function of innovative
activity is the function of change.

The Austrian scientist . Schumpeter
singled out five typical changes:

1. Use of new equipment, new
technological processes or new market
provision of production (buying - selling).

46-55
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2. Introduction of products with new
properties.

3. Use of new raw materials, usually of
artificial origin.

4. Changes in the organization of
production and its material and technical
support.

5. Emergence of new sales markets.

In a number of sources, innovation is
considered as a process. In this concept, it is
recognized that an innovative innovation
develops over time and has clearly defined
stages. The main stages are the formation of
the idea of a new product, the development
of a prototype of a new product and its
examination in the laboratory, then the
experimental production of products, and
after this stage the mass production of
products takes place. All stages can be
divided into certain separate tapas or parts of
each stage.

Innovations are characterized by both
dynamic and static aspects. In the latter case,
innovation is considered as the final result of
the research and production cycle (R&C),
these results have an independent range of
issues. The terms ‘"innovation" and
"innovation process" are not unambiguous,
although they are close. The innovation

process is related to the creation,
development and  dissemination  of
innovations.

Innovation should be considered taking
into account the innovation process. For
innovation, three basic properties are equally
important: scientific and technical novelty,
production suitability, commercial feasibility.
The absence of any of them negatively affects
the innovation process.

The commercial aspect  defines
innovation as an economic necessity realized
through the needs of the market. It is worth
paying attention to two points: the
"materialization" of innovation, inventions
and developments into new technically
produced types of industrial products, tools
and objects of work, technologies and
production organizations, and
"commercialization", which turns them into a
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source of profit. Therefore, scientific and
technical innovations must: a) be new; b)
satisfy market demand and bring profit to the
producer. The spread of innovative
innovations, as well as their creation, is an
integral part of the innovation process [4].

There are three logical forms of the
innovation process: simple intra-
organizational (natural), simple inter-
organizational (commodity) and extended. A
simple innovation process presupposes the
creation and use of an innovation within the
same enterprise, the innovative innovation in
this case does not directly take a commercial
form. In a simple inter-organizational
innovation process, the innovation acts as a
subject of purchase and sale. This form of the
innovation process means separating the
function of the creator and producer of the
innovation from the function of its consumer.
Finally, the extended innovation process
manifests itself in the creation of more and
more innovative manufacturers, the violation
of the monopoly of the pioneer manufacturer,
which  through  mutual  competition
contributes to the improvement of the
consumer properties of the product released
to the market. That is, in the conditions of the
product innovation process, there are at least
two economic entities: the producer (creator)
and the consumer (user) of the innovation. If
the innovation is a technological process, its
producer and consumer can be connected in
one economic entity.

As the innovation process transforms into
a commercial one, two of its organic phases
are distinguished: a) creation and distribution;
b) innovation diffusion. The first, mainly,
includes successive stages of scientific
research, research and development works,
organization of experimental production and
sales, organization of commercial production.
In the first phase, the beneficial effect of the
innovation has not yet been realized, but the
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prerequisites for such implementation are
being created. In the second phase, the
socially useful effect is redistributed between
producers of the innovation, as well as
between producers and consumers.

As a result of diffusion, the number and
quality characteristics of both producers and
consumers are changing. Continuity of
innovative processes has a decisive influence
on the speed and breadth of diffusion of
innovative innovations in the market
economy [6]. On the diffusion of innovations,
interfirm cooperation ties are formed for the
exchange of innovations between Ukrainian
enterprises, which is shown in Figure 1.

Diffusion of innovations is a process by
which an innovation is transmitted through
inter-firm communication channels between
members of the socio-economic system over
time. Innovative innovations can be ideas,
objects, technologies, processes that are new
for the relevant business entity. In other
words, diffusion is the spread of an already
mastered, tested and previously used
innovation in new conditions or places of
application, for example, by other business
entities.

The spread of innovation is an
information process, the form and speed of
which depends on the power of
communication channels, the peculiarities of
the perception of information by business
entities, their ability to make practical use of
this information, etc. This is due to the fact
that business entities operating in the real
economic environment have different
attitudes towards the search for innovations
and different capacities for their assimilation
[6].

One of the important factors in the
spread of any innovation is its interaction with
the corresponding socio-economic
environment, an essential element of which is
competing technologies.
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Engineering
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Educational services
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Figure 1 — The structure of inter-firm cooperative relations for the exchange of innovations

by Ukrainian enterprises
Source: Constructed and developed authors.

According to the theory of long waves of
economic development, which is caused by

innovative innovations,

of the Austrian

scientist Schumpeter J., the diffusion of inter-
firm cooperative relations is a process of

cumulative
imitators

increase
who

in the number of
introduce

innovations

following the innovator in anticipation of

higher profits [1].

Table 1 - Number of industrial enterprises that introduced innovation (innovation and/or

technological processes)

2019 2020
Indicators of innovative activity billion as a % of the total billion as a % of the total
hryvnias number of hryvnias number of
enterprises enterprises
That's all 739 15,6 687 13,8
Including
New ones were introduced
technological processes 461 9,5 478 9,6
Of them
new or significantly improved low-
waste and resource-saving ones 224 4,7 174 35
Introduced types of innovative
products (goods, services) 637 13,5 336 6,8
Of them
New machines, equipment, devices,
devices 171 3,6 137 6,8

Source: Developed on the basis of the statistical yearbook of Ukraine for 2020. State Statistics Service of

Ukraine [12].
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The introduction of the latest
technological  processes has recently
decreased from UAH 739 billion. to 687 billion
hryvnias, although such a decrease is not
significant, but such a trend is unacceptable.
The indicators of growth in the purchase of
new machines, equipment, devices and
devices are more positive, and such growth
almost doubled indicates that Ukrainian
enterprises prefer the purchase of new
equipment. This trend characterizes the
greater material component of the innovation
process for Ukrainian enterprises.

Analyzing the sectoral structure of inter-
firm cooperative agreements and joint
ventures, Ukrainian researchers note its
difference from that in the first post-war
decades, when joint agreements were mainly
in extractive industries and the raw material
processing industry. Now the main areas of
interfirm cooperative cooperation are R&D, as
well as those industries where foreign direct
investment has become predominant in
expanding ties with foreign companies, for

marketing,
advertising
4,5

purchase
mashines, plants,
equipment
48,1
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example, commercial aircraft construction,
metallurgy, automobile and such "young"

industries as chemical industry,
biotechnology, technologies aimed at
environmental protection. Interfirm

cooperative cooperation involving foreign
capital is now usually accompanied by the
transfer of innovative technologies; in a large
number of cases, this is the export of
technology from the USA, North Korea, and
China, but in the metallurgy, chemical, and
automotive industries, joint production
implies a significant American and European
import of technologies [8].

The structure of total innovation costs of
enterprises by main types of economic
activity is presented in Figure 2. In 2020, the
costs of innovation in Ukraine by industrial
enterprises reached UAH 14,220.9 million, the
number of industrial enterprises
implementing innovations in the production
process was 782 enterprises.

other
17,7

research&develop
ment
26,4

purchase of new
technologies
33

Figure 2 -The structure of innovation costs in industry in 2020 (to the total volume, as a
percentage)

Source: Developed on the basis of the statistical yearbook of Ukraine for 2020. State Statistics Service of
Ukraine [12].

A significant number of industrial
enterprises are not engaged in the
implementation of innovations at all, and

such aninternal reserve is not yet realized and
indicates significant prospects for improving
the innovation process.
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American economists note that 87% of all
interfirm cooperation agreements on the
exchange of innovations account for five
large  industrial  sectors  (automotive,
aerospace, telecommunications, electrical
engineering, computer manufacturing) and
this concentration is not accidental. These
industries are characterized by high barriers
to market access, globalization of production,
significant economies of scale, rapidly
changing technology, and high operating
costs, i.e, features that are most easily
overcome through cooperative agreements.
Examples of expensive and risky projects, in
particular, due to technological obsolescence
soon after the end of their development, are
such as the development of a "new world car",
a transcontinental airliner or a complex
telecommunications system [9].

As for the specific goals of cooperation,
the largest number of interfirm innovation
agreements are aimed at joint R&D (38%) and
production of a new product (23.3%), that is,
they are at the early, competitive stages of the
production process. The purpose of
cooperation also varies by region of Ukraine.
The main and predominant purpose of
interfirm cooperative agreements of the EEC
and the USA is product development, while
Japanese firms are most active in concluding
agreements in the field of production.

The modern international exchange of
innovative technologies is characterized by
the following new trends:

1. The exchange of technologies is
increasingly considered as an equal part of
the business strategy of enterprises,
coordinated with other key areas of business
activity (export, joint ventures, cooperation,
etc.). So, for example, the sale of licenses
promotes trade in goods due to the supply of
components and raw materials. It is often
practically the only means of entering the
market of a number of countries.

2. Corporations increasingly strive to limit
the access of "foreign" firms to their
innovative technologies and increase the
volume of their sales to subsidiaries.
Therefore, the share of technology sales to its
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branches in countries such as the USA is 75-
80%. For example, the American company
IVM sells licenses to independent firms only
for individual computer nodes, and mostly
those whose production has been
discontinued by the company itself, and sells
licenses for the manufacture of computers
only to its subsidiaries.

3. Most often, agreements on the transfer
of technologies include complex provision of
services, including the performance of works
such as engineering, the transfer of patent
rights, know-how, design and technological
documentation, the supply of special
equipment that completes products and
materials, the provision of technical
assistance in installation, commissioning and
adjustment of equipment, training of
specialists, etc.

4. The growth rate of trade in innovative
technologies is ahead of the growth rate of
trade in other goods. Currently, the total
volume of trade in innovative technologies in
the world is estimated at more than 500
billion US dollars. The reason for such rapid
development of the market of innovative
goods and technologies lies in the
exceptionally high profitability of trading in
innovative goods.

5. Most often, on the basis of license
agreements, cooperative relations between
enterprises that are part of joint financial and
industrial groups or joint-stock companies
with a wide range of goods are created and
developed.

6. The growth of competition in the
market of innovative technologies leads to
the improvement of marketing activities of
firms operating in this market. At the same
time, special attention is paid to such
indicators as the assessment of the license
"portfolio" of enterprises, the preparation of
the licensed object for sale, or the patenting
and strengthening of patent protection of the
licensed objects, as well as the negotiations
and drawing up of license agreements and
the speed of execution of license agreements.

7. In recent vyears, the practice of
economic cooperation is increasingly carried



The electronic scientifically and practical journal

“INTELLECTUALIZATION OF LOGISTICS AND SUPPLY CHAIN MANAGEMENT”,

ISSN 2708-3195

out according to the formulas: "technology —
services — equipment”, while earlier Ukrainian
enterprises carried out mutual exchange as
follows: "equipment - services - technology".
Thus, equipment and materials become
goods that accompany the supply of
knowledge and services that are of primary
and most important importance for
manufacturing enterprises.

8. Orientation of the scientific and
technical policy of enterprises not only on the
development of new technologies, but also
on their quick and timely application, which
makes the purchase of innovative
technologies a more profitable operation
than their own development and long-term
scientific research.

Indeed, with all the benefits of
technology trade for the licensor, usually a
large part of the profit (up to 3/4) remains with
the licensee, and the licensor gets a smaller
(about 1/4) part. Usually (in 80-90% of cases)
the licensee pays for the license after
producing and selling the products.
Therefore, the licensee does not need
significant funds to purchase licenses [12].
The advantages of a strategy focused on the
purchase of licenses include:

- shortening the terms of mastering the
latest technology and obtaining a significant
economic effect due to the earlier
introduction of new equipment into industtrial
operation;

- the ability to meet the need for new
equipment and technology in a short period
of time;

- the emergence of the ability to actively
oppose competitors, ensuring a high level
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and quality of development and production
products;

- saving funds and time for conducting
own research and development (R&D) work;

- the possibility of reducing production
costs by organizing technological
cooperation with licensors and other firms
that are leaders in the production of science-
intensive goods;

- the possibility of reducing currency
costs due to the production of licensed
products instead of their import and gaining
experience in conducting research and
development works.

Conclusions. Thus, the wide and
comprehensive exchange of innovative
technologies based on the establishment of
inter-company cooperative agreements leads
to significant economic growth, which can be
estimated not only by the amount of profit
received, but it also has large social and
economic consequences that lead to the
spread of the product sales market.

The current period of development of the
Ukrainian economy is characterized by an
active search for measures to increase and
restore the industrial potential of enterprises.
However, the lack of comprehensiveness in
the implementation of economic policy does
not allow to ensure the accelerated growth of
domestic enterprises and increase the
efficiency of their activities. Restructuring of
enterprises with effective formation and use
of innovative production renewal
mechanisms should contribute to increasing
the competitiveness of domestic production
and carrying out structural transformations in
Ukrainian industry at a new level.
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